
Whether you need concept, design and project 
management for a multi-media public educa-
tion campaign or a new website, the Office of 
Graphic Communications (OGC) is an effective, 
efficient and economical choice. 

OGC is pre-qualified to provide high-quality 
creative services for a wide variety of projects; 
and, when purchasing OGC services agencies 
avoid the costs associated with conducting a 
competitive procurement process. Agencies 
can also reduce costs because OGC’s service 
fees are lower than those charged by private 
sector providers with similar experience.

OGC also provides graphic design and com-
munication expert consultations and project 
management for government representatives 
who have limited or no knowledge of the pro-
cesses and procurement of design services. 
This ensures quality services are provided and 
budgets and resources are well managed.

Customers
•  State agencies
•  Local governments
•  Non-profit organizations

Services
•  Research and concept development
•  Budget projections
•  Copywriting and editing
•  Graphic design and art direction
•  Illustration and photography
•  Web graphics and development
•  Print management and production

Projects 
•  Informational and educational campaigns 
•  Logos and identity systems 
•  Internet sites 
•  Annual reports and strategic plans 
•  Economic development publications 
•  Magazines and newsletters 
•  Training and conference materials 
•  PowerPoint presentations 
•  Calendars and posters 
•  Books and brochures
•  epubs and interactive pdfs 
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YOUR ONE-STOP DESIGN SHOP



Satisfaction
The best indication of customer satisfaction is 
a customer referral. Many of OGC customers 
consistently work with and refer their colleagues 
to The Office of Graphic Communications.    

Savings
•  Labor rate below commercial sources. OGC 

bills at a flat fee of $75 per hour.

•  Because OGC handles all phases of the project, 
an agency will not need to spend time on  
internal administrative management.

•  Project recommendations save time and 
money. OGC provides consultation and docu-
mentation for procuring outside services such 
as website development or printing so that all 
details in the scope of work are defined for bid-
ding purposes.

•  Preliminary estimates for grant proposals are 
provided free of charge.

•  Extensive file archives – sometimes on projects 
up to ten years old – eliminate the need and 
cost to recreate documents. 

•  A royalty-free digital photo library saves costs 
from buying stock photos (which can cost up   
to $600 each).

Expertise
As a graphic design and communications ex-
pert, the OGC director has worked with the Gov-
ernor's office, state agency representatives, and 
private partners as the creative lead for numer-
ous projects and statewide initiatives including 
the creation of the Office of the Attorney Gen-
eral, Virginia Rules Instructor’s Kit and website, 
the Governor’s Office New Parent Kit, and the 
Shenandoah Valley Energy Partnership market-
ing materials and website. The OGC director 
also served on the Executive Committee for the 
Civil Rights Memorial Symposium and Dedica-
tion providing consultation on communication 
strategy, event planning and fundraising as well 
as created the design of the informational and 
promotional materials.

For a presentation of OGC’s portfolio or to 
discuss a new project contact Creative Director, 
Paris Ashton at paris.ashton@dgs.virginia.gov 
or 804/371-8359.
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Richard F. Sliwoski, P.E.
DGS Director

Joe F. Damico 
DGS Deputy Director
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Customer: Office of the Governor

Project: Press Book

Purpose: To provide Governor McDonnell's 
bio, news media quotes, key accomplish-
ments and the inaugural address.

“The circumstances of our time demand 

that we reconsider and restore the 

proper, limited role of government at 

every level.” 

Governor Bob McDonnell

5

“His record, from cutting spending to 
stabilizing higher-education funding, is 
about balance more than partisanship — 
and it’s worked.”

National Review, October 17, 2011 

“Though a solid conservative, he 
(McDonnell) works well with Democrats, 
who control the state Senate. His last budget 
passed unanimously, as did his education 
reform bill. Since he took office, his state went 
from a $4 billion deficit to a surplus of $545 
million.”

Noemie Emery,  
The Washington Examiner, Sept 27, 2011

“McDonnell recently got a higher education 
reform bill through the legislature (again, 
unanimously) and even got substantial 
Democratic support for the passage of a $4 
billion highway bill.”

The Weekly Standard, September 26, 2011

“....the poster child for fiscal conservatism 
since balancing Virginia’s $4.2B budget deficit.” 

The Hotline on Call October 8, 2010 

“….the conservative governor worked 
with Virginia’s Democratic Senate and 
Republican House to roll back the clock 
four years, returning state spending levels 
to those of 2006.”

CBN, January 3, 2011

Here in Virginia, a purple state carried by Pres. 
Barack Obama in 2008, Gov. Bob McDonnell, 
a first-term Republican, is a cross-aisle 
favorite with a 67 percent approval rating. 
What gives? Chalk it up to pragmatism….

National Review, October 17, 2011 
 

“Using pragmatic compromises to defuse 
partisan squabbles, pushing forward 
economic development initiatives and 
delivering what is perhaps the toughest 

budget ever passed by the General 
Assembly are marks of political leadership. 
Since taking over the governor’s office in 
January, we’ve seen evidence that Bob 
McDonnell intends to keep Virginia on solid 
footing as the best state for business.” 

Virginia Business Magazine, editorial, 
March 29, 2010 

“Most of the country’s states confront budget 
crunches....Virginia has acted more 
responsibly than many other states, as the 
governor’s remarks above recount, and he 
deserves the major share of the credit for 
that.” 

Richmond Times-Dispatch, editorial, 
October 14, 2010 

“The Virginia General Assembly adjourned its 
annual legislative session Sunday evening after 
adopting a two-year, $82 billion budget that cuts 
millions from education, health care and public 
safety -- curtailing state spending more 
aggressively than any in generations while 
fulfilling the new Republican governor’s 
promise not to raise taxes.” 

Washington Post, March 15, 2010 
 
“Breaking the transportation logjam is 
a major achievement for McDonnell…. 
By taking advantage of low interest rates, a 
construction industry still mired in recession 
and the state’s excellent credit rating, 
McDonnell, through some extraordinary 
politicking, has achieved a major goal that 
eluded his predecessors. Congratulations, 
Mr. Governor.” 

Lynchburg News & Advance, 
February 3, 2011 

“Virginia is the unquestionable brightest 
star on the American flag when it comes to 
pro-business. … Virginia is truly in a class 
by itself.”

Pollina Corporate  
“Top 10 Pro-Business States for 2011” Study

What They’re Saying about Governor McDonnell
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COURT IMPROVEMENT PROGRAM

Office of the Executive Secretary
Supreme Court of Virginia

Advocacy in Motion
A GUIDE TO IMPLEMENTING THE
Standards to Govern the Performance 
of Guardians Ad Litem for Children

A. Meet face-to-face and interview the child.

COMMENT: The first duty of the GAL is to establish a relationship with the child client, as an 
attorney would with any client. This interview should be conducted face-to-face at a time  
and place that allows the GAL to observe the child and ascertain: the child’s wishes, the safety 
and adequacy of the child’s current placement, and the need for further testing, evaluation 
or interim judicial relief.  Such interviews are best conducted on a date prior to the first court 
appearance and at a location other than the courthouse. It is important to meet with the child 
in a private setting, such as the GAL’s office, the child’s home, school or placement, away  
from the litigants so that the child can talk openly. 

There should be sufficient time between the interview and court appearances for the GAL 
to fully analyze the information gleaned, take appropriate actions and formulate meaningful 
arguments and recommendations. 

The content and direction of the interview should take into account the child’s age,  
maturity and potential stress created by the circumstances of the case and prior interviews, 
especially in cases involving allegations of sexual or other abuse. In such cases, GALs should  
rely upon videotapes of forensic interviews or attend interviews of the child conducted by 
trained experts rather than conducting their own independent investigation and interviewing  
the child about the facts of their alleged victimization.

As appropriate, children should be encouraged to articulate their concerns and views. In 
custody and visitation cases, care should be taken so that the child never feels compelled to 
state a preference or choose between parents or placements. 

In juvenile delinquency, child in need of supervision, child in need of services, and status offense 
cases, the GAL should exercise caution when talking to the child about the circumstances of  
the offense and advise the child about the limitations on confidentiality that may apply. 

Young children present a challenge, but the age and verbal ability of the child do not abrogate 
the responsibility to meet face-to-face with the child. In meetings with young children, and with 
children with limited language abilities or those with disabilities, the GAL will rely much more 
heavily on observation. Conducting such meetings at the child’s home or placement allows 
the GAL to observe the surroundings and the child’s interactions with others, as well as to 
interview the child’s caretaker. 

If the child expresses wishes that are contrary to the GAL’s assessment of the child’s interests 
and welfare, the GAL is obligated to inform the court of these wishes. If appropriate, the GAL 
should request that an attorney be appointed to serve as counsel for the child. If the child is 
uncooperative or appears to have been influenced by a parent or custodian, the GAL should 
inform the court of these circumstances.
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PRACTICE TIPS

n  Prior to interviewing the child, speak with professionals (i.e. 
teacher(s) or other school officials, school guidance counselor, 
daycare provider(s), doctors, mental health or other health 
professional(s)), as appropriate, who have worked with the child. 
This provides the opportunity to learn about the personality and 
presentation of the child and any emotional, mental or physical 
limitations that might impact the interview process. If necessary, 
ask those professionals to assist with the interview.

n  For younger children, be willing to “get down” on their level and 
build a rapport with them. Pose questions in a non-threatening 
manner, using concrete terminology and focused, open-ended 
questions that will allow the child to tell his/her story. For 
example, it may be appropriate for the GAL to: 

•  Keep in his/her office, a basket of toys, drawing/coloring 
paper, coloring pens/pencils, or games to use with the child. 

•  Keep in his/her office, child-appropriate drinks and foods (i.e. 
animal crackers, juice boxes). (Note: Before giving food to a 
child, always seek permission of the parent/caretaker.)  

•  Create an area in his/her office that provides space to get 
down on the floor with the child to play and talk. It may be 
helpful for the GAL to avoid uncomfortable environments 
for the child, which may prevent open communication (i.e. 
the hallway at the courthouse), as well as barriers between 
himself/herself and the child (i.e. a desk). 

•  Ask questions that begin with who, what, where, when, why, 
and how. Avoid suggesting answers in questions. As the 
attention span of younger children is less than older children, 
avoid long interviews. Have multiple meetings with the child 
of smaller duration in multiple settings (i.e. the GAL’s office, 
the child’s school, the child’s therapist’s office, the child’s 
home).

•  Reaffirm to the child where the parent/caretaker will be 
waiting when taking the younger child to the interview room.

•  Orient the young child to the office environment by showing 
the young child and parent/caretaker around and, where 
appropriate, making introductions. This may help the child 
feel more comfortable.      

A
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Customer: Court Improvement Program 
Office of the Executive Secretary 
Supreme Court of Virginia

Project: A Guide to Implementing the 
Standards to Govern the Performance 
of Guardians Ad Litem for Children

Purpose: The purpose of this guide is to 
provide attorneys serving as a GAL with a 
comprehensive approach for child repre-
sentation and practice tips.
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&Virginia   Horses
A NATURAL PARTNERSHIP

The Virginia Horse Industry Board…

Helping Virginia’s horse industry thrive.

Summary

Virginia’s equine industry is a dynamic $1.2 billion industry with 215,000 horses 
and more than 40,000 horse operations. While continuing to grow and expand, 
the industry reflects diverse breeds, disciplines, and geographic areas of the 
Commonwealth. The industry creates more than 16,000 jobs and represents a 
financial investment of $873 million that owners spend on their horses. Owners 
support economic development throughout Virginia — paying more than $65 
million in state and local taxes. 

No matter your equine interest in breed or discipline, you can find it in Virginia. 
Virginia history and traditions are steeped in and intertwined with some of the 
most famous horses in the world. Whether riding our trails or national parks, 
competing in one of the 1,200 equine events each year, or being a spectator at a 
steeplechase race, the Virginia horse industry welcomes you. 

The Virginia Horse Industry Board is responsible for the promotion 
and economic development of  Virginia’s horse industry. 

For more information on the Virginia Horse Industry Board, visit 
the website at www.vhib.org or contact the Virginia Horse Industry 
Board Office at the Virginia Department of Agriculture  
and Consumer Services

102 Governor Street, #318, Richmond,  VA  23219

 Phone: 804/786-5842   Fax: 804/371-7786

 E-mail: andrea.heid@vdacs.virginia.gov

Writer/Editor: Andrea S. Heid, 
Program Manager    
Virginia Horse Industry Board

Photo Credit: Debby Thomas  
Animal Art and Photography

Graphic Design: Paris Ashton,  
Office of Graphic Communications   
Virginia Department of General Services

Virginia’s equine industry is a dynamic  

$1.2 billion industry with 215,000 horses 

and more than 40,000 horse operations. 

Customer: Virginia Department of  
Agriculture and Consumer Services 

Project: Virginia Horse Industry Board

Purpose: To promote the Virginia horse 
industry and report statistics from an 
economic impact study that describes 
the importance of the industry to the 
Virginia economy.
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Capitol Square: Dedicated 2008

Virginia Civil Rights Memorial

     elcome to the Civil Rights Memorial

 It could be said that Barbara Rose Johns is Virginia’s Rosa Parks. Unfortunately, 
few people have ever heard the story of how this brave 16-year-old caused a quiet 
revolution in the small town of Farmville, Virginia, creating ripples which would be 
felt throughout the nation for years to come.
 The Virginia Civil Rights Memorial recognizes Barbara Johns, her fellow students 
from Robert Russa Moton High School, their parents, and community leaders and 
civil rights attorneys.  
 Installed on the grounds of Virginia’s historic state capitol in Richmond, Virginia, 
the memorial celebrates these heroes and also serves to remind us of the debt we all 
owe to the sacrifice of a few courageous Virginians.  

W

Over 100 students were named 
in Davis v. County School Board 
of Prince Edward County. The 
case was later consolidated into 
the landmark Brown v. Board of 
Education. Hank Walker, Time & 
Life Pictures/Getty Images, 1953

Customer: Virginia Civil Rights Memorial Foundation

Products: Logo, invitations, conference and dedication 
ceremony agendas, banner stands, signage and directional 
maps, commemorative coin and visitor brochure 

Purpose: To encourage participation in the education    
symposium and memorial unveiling ceremony as well as 
provide historical information for visitors.
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Washington, D.C.

Norfolk
Richmond

Dulles International 
Airport

Importing  
from Virginia

No matter where in the world 
you live, you aren’t far from 
high-quality Virginia products. 
The state is especially well-
positioned for international 
trade because of its bulk and 
container port, which is the 
second largest on the East 
Coast. In fact, almost 100 
countries currently import from 
Virginia – and you can see 
why. In addition to convenient 
transportation options, you 
benefit from quality assurance, 
translation help, and follow-up 
sales support.

Popular Products

•  Hardwood logs and lumber

• Seafood

•  Grains

•  Livestock and genetics

• Fruit

•  Soybeans (food and feed grade)

• Peanuts

• Pork

• Poultry

• Wine

Inside of pocket does not print

Dictionary of  

Contract Terms

“Incoterms” are international commercial terms used 

throughout the world. Keep this list nearby for reference 

whenever you read a contract.

Departure 

EXW Ex Works

The seller makes the goods available at his location

Main Form of Transportation, Unpaid 

FCA Free Carrier

The seller delivers the goods, cleared for export, into the 

custody of the first form of transportation at the location 

named

FAS Free Alongside Ship

The seller places the goods, cleared for export, alongside 

the ship at the port named

FOB Free On Board

The seller loads the goods, cleared for export, on board 

the ship named by the buyer; after the goods are 

loaded, the buyer takes responsibility

Main Form of Transportation, Paid

CFR Cost and Freight

The seller pays the costs and freight to bring the goods 

to the port of destination; after the goods are loaded, 

the buyer takes responsibility

CIF Cost, Insurance and Freight

The seller pays the costs, freight and insurance of 

bringing the goods to the port of destination; after the 

goods are loaded, the buyer takes responsibility

Customer Benefits

• Convenient transportation  

    Mid-Atlantic location, nearby container 

port, good rail access, favorable freight rates

• Quality assurance

    Careful inspection and grading  

of products

• Purchase assistance

    Help with customs regulations and credit 

guarantees

• International offices representatives

    Local, native-speaking agents in Hong Kong, 

Shanghai, China and Europe

• Supplier meeting

    Arrangements to talk with Virginia sellers  

face-to-face

• Follow-up sales support

    Personalized customer service after the 

purchase

THANKS TO THE NATIONAL CHICKEN COUNCIL FOR PHOTO ON COVER. BROCHURE DESIGNED 

BY THE VIRGINIA DEPARTMENT OF GENERAL SERVICES, OFFICE OF GRAPHIC COMMUNICATIONS.

Virginia Has 

The Products 

You Want –

Plus The  

Service And 

Transportation  

You Need

Virginia Department of 

Agriculture and 

Consumer Services

For more information, contact

Office of International Marketing

Virginia Department of  

Agriculture and Consumer Services

102 Governor Street

Richmond, Virginia 23219

www.vdacs.virginia.gov/

business card placement, 

printer to determine best 

type of card slot (angled 

2 corners or half round 

top and bottom) for the 

pocket stability

Customer: Virginia Department of Agriculture and 
Consumer Services 

Project: International Marketing pocket brochure 
with inserts.

Purpose: To provide general information about 
the program and direct people to the website for 
detailed information. Pocket holds inserts that in-
clude information about specific Virginia products 
available for export. Copy is translated to different 
languages.

• Virginia logs and sawn lumber are 
produced by an ecosystem that supports 
high quality, renewable American 
hardwoods and softwoods.

•	Virginia	white	oak,	red	oak,	tulipwood	
(yellow poplar), walnut, as well as 
southern yellow pine logs, lumber, 
and veneer are supplied to exacting 
international standards.

•	Virginia	exporters	are	serving	markets	
worldwide including:  Europe, the Middle 
East/North Africa, S.E Asia and the Pacific 
Rim, and the Americas from one of the 
most modern port systems in the world.

Virginia Forest Product

For more information, contact
The Virginia Department of  
Agriculture and Consumer Services
102 Governor Street
Richmond, Virginia 23219
www.vdacs.virginia.gov

Wood Products Information
www.vdacs.virginia.gov/marketing/pdf/woodproducts.pdf
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proposed 2012-2013 Budget

TOTAl budGET

$12,006,147.31 

n Personnel Expense ............ $8,043,788.95

n non-personnel expense .... $1,997,657.03

n Indirect Cost ...................... $1,964,701.33

non-personnel 
ExPEnsE TOTAl

$1,997,657.03
n Travel ................................. $ 483,967.91

n  Equipment/ 
Improvements ................... $ 18,575.00

n special Payments ............... $ 0.00

n supplies and materials ...... $ 222,013.52

n Contractual Expenses ........ $ 936,570.60

n Other Expenses.................. $ 336,530.00

PErsOnnEl 
ExPEnsE TOTAl

$8,043,788.95
n salaries .............................. $5,970,115.86

n Benefits ............................. $2,073,673.09

Category Budgeted Amount
personnel expenses

A. salaries $5,970,115.86
B. Benefits $2,073,673.09
personnel expense total $8,043,788.95

non-personnel expenses

A. Travel $483,967.91
b. Equipment $18,575.00  
C. special Payments $0.00
d. supplies $222,013.52

E. Contractual Expenses $936,570.60
F. Other Expenses $336,530.00
non-personnel expense total $1,997,567.03

indirect Costs

A. Percentage (19.90%) $1,964,701.33
indirect Cost total $1,964,701.33

grand total $12,006,147.31

11

training

37

The Unit is committed to an aggressive training program for all staff 
members as a means of improving knowledge and skills in order ensure the 
highest quality and most efficient investigations and prosecutions.

To achieve and maintain a high level of productivity from all staff members, 
training and continuing education have been built into staff development. 
Unit members have participated in programs selected to meet their 
individual and professional requirements, as well as to meet the needs of 
the Unit as a whole. Following are brief descriptions of training programs 
attended by MFCU staff. A chart indicating dates and staff that attended is 
included in this report. 

Many of our Unit members also provided training to various groups. 
A description of those presentations, as well as a chart of dates and 
presenters, follows. 

OFFICE OF THE ATTOrnEy GEnErAl OF VIrGInIA

2 0 1 1 - 2 0 1 2  A n n u A l  R e p o R t

PrOTECTInG VIrGInIA’s  mOsT VulnErAblE CITIzEns

Customer: Office of the Attorney General 
Medicaid Fraud Control Unit

Project: Annual Report

Purpose: Financial report to stakeholders, 
partners, state legislators and Federal 
government about the MFCU significant 
cases, unit projections and personnel 
training.
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Shenandoah Valley Workforce 
Investment Board, Inc. 
P.O. Box 869
Harrisonburg, Virginia 22803
540.442.7134 

svenergypartnership.com

Sharon Johnson, CPLP, CPT, CWDP

Director, Shenandoah Valley Energy Partnership

 
Shenandoah Valley Workforce Investment Board, Inc.

P.O. Box 869
Harrisonburg, Virginia 22803

sjohnson@valleyworkforce.com

svenergypartnership.com

540.649.4322 

Customer: Shenandoah Valley Energy Partnership

Project: New Program Brand Identity

Products: Logo and tagline, letterhead, brochure, 
presentation pocket folder, PowerPoint, banner 
stand, tabletop display and website

Purpose: To inform area workers about green 
energy training options and encourage enrollment 
in to programs.

For Employers

Customized training available

Duis autem vel eum 
iriure dolor in hendre-
rit in vulputate velit 
esse molestie conse-
quat, vel illum dolore 
eu feugiat nulla facili-
sis at vero eros et elit, 
sed diam nonummy 
nibh euismod tincid-
unt ut laoreet dolore 
magna vero eros et 
accumsan et iusto od. 
http://www.adminimviam.com
quis nostrud exerci ullamcorper suscipit at vero 
eros et accumsan et iusto odio dignissim qui 
blanditm zzril delenit augue lobortis nisl ut 
aliquip ex ea commodo consequat. Duis hendre-
rit in vulputate velitconsequat, Read more vel 
illum dolore eu feugiat nulla facilisis.   Read more 

Shenandoah Valley Workforce Investment Board, Inc.    valleyworkforce.com   540.442.7134   Web Policy   Privacy Policy   WAI Level A Compliant

FAQ Forms  Contact Us

Home About SVEP Workers Employers Training Programs Going Green News & Events

“The formation of the Shenandoah Valley 
Energy Partnership is exactly the kind of 
forward-looking collaboration we need to 
help jump-start our economy and create 
next-generation jobs in the clean
energy �eld.”

U.S. SENATOR MARK R. WARNER

DEVELOPING A GREEN WORKFORCE

Search

Sign up for e-news

Steps to Get Started

Did You Know?

Performance Results

Success Stories

Upcoming Events

What’s New

Typi non habent claritatem 
insitam; est usus legentis in iis qui 
facit eorum claritatem. Mirum est 
notare quam Typi non habent ; est 
usus l eorum claritatem. Mirum est 
erit litterarum forma quarta decima 
et quinta decima. Read More >

For Workers

Contact your employment specialist

Autem vel eum iriure 
dolor in hendrerit in 
vulputate velit esse 
molestie consequat, 
vel illum dolore eu 
feugiat nulla facilisis 
at vero eros et accum-
san et iusto odio dig-
nissim qui blandit 
praesent luptatum 
zzril delenit augue 
duis dolore te feugait nulla facilisi.  Lorem ipsum 
dolor sit amet, consectetuer adipiscing elit, sed 
diam nonuat vero eros et accumsan et iusto 
odio dignissim qui blandit mmy nibh euismod 
tincidunt ut laoreet dolore magna aliquam erat 
volutpat.  http://www.adminimveniam.com, 
nulla facilisi. Nam liber tempor imperdiet .

FAQ Forms  Contact UsShenandoah Valley 
Energy Partnership
DEVELOPING A GREEN WORKFORCE

Everyone Benefits From Green Technology

Thanks to a $5 million skill development grant, the 

Shenandoah Valley and surrounding area is increasing its 

green workforce. Now specialized training and educational 

programs will provide job seekers and currently employed 

workers with new skills. At the same time, the training will 

create a larger pool of qualified workers for employers in 

the manufacturing and renewable energy industries as 

well as in the field of green and sustainable construction. 

Since green occupations have long-term demand and tend 

to lead to high-wage jobs, the Valley region should reap 

long-term benefits.

Benefits for Workers  

and Job Seekers

•  Grant-supported training

•  New skills

•  Expanded employment 

opportunities

Benefits for Employers

•  Workers trained to meet 

employer needs

•  Larger pool of skilled workers

This workforce solution was funded by a grant awarded by the U.S. 

Department of Labor’s Employment and Training Administration. The 

solution was created by the grantee and does not necessarily reflect the 

official position of the U.S. Department of Labor. The Department of Labor 

makes no guarantees, warranties, or assurances of any kind, express or 

implied, with respect to such information on linked sites and including, but 

not limited to, accuracy of the information or its completeness, timeliness, 

usefulness, adequacy, continued availability, or ownership.  This solution 

is copyrighted by the institution that created it. Internal use by an 

organization and/or personal use by an individual for non-commercial 

purposes is permissible. All other uses require the prior authorization of 

the copyright owner.

An Equal Opportunity Program. Auxiliary aids and services are available 

upon request to individuals with disabilities.

Design by the Office of Graphic Communications, Virginia Department of 

General Services. Printed by Mid Valley Press, a certified green printer.

Shenandoah Valley Workforce 

Investment Board, Inc. 

P.O. Box 869

Harrisonburg, Virginia 22803

540.442.7134 

 
www.svenergypartnership.com

New Green Skills   

Increase Workforce  

Options for the   

Shenandoah Valley

“ The formation of the Shenandoah Valley Energy 

Partnership is exactly the kind of forward-looking 

collaboration we need to help jump-start our 

economy and create next-generation jobs in the 

clean energy field.”
 U .S .  SENATOR MARK R .  WARNER

Cert no. XXX-XXX-000

FSC certified with 100% post consumer fiber, 

no new trees and process chlorine free.
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D I S C O V E R  O U R

WILD SIDE
VIRGINIA BIRDING AND WILDLIFE TRAIL

VISIT THE WEBSITE.  

VISIT THE COMMONWEALTH.

 The best way to see Virginia is with the help 

of a Virginia Birding and Wildlife Trail Guide. 

Visit the website (www.dgif.virginia.gov/vbwt) 

to print off any or all of the 65 scenic loops 

meandering through every corner of the 

Commonwealth. Or call 1-866-721-6911, to 

purchase the comprehensive guidebook 

featuring all of the sites statewide.

 Both the website and the guidebook provide 

a detailed description of the trail loops and sites, 

maps, driving directions and information about 

the wildlife you’ll see. Each site description 

includes history, special features and possible 

side trips. Virginia covers 43,000 square miles, 

so no matter which trail you take, you’re sure to 

encounter a wide variety of birds and butterflies, 

wildflowers and wildlife. Along the way you will 

also experience the long history and diverse 

cultures that have made Virginia what it is today!

“The birding and wildlife trail has helped 

us get a lot of inner-city kids outdoors. 

Once you get  the kids out there, they just 

love being nature detectives.”
-Mary Arginteanu

Richmond Nature Coalition Member

The Department of Game and Inland Fisheries shall afford to all persons 

an equal access to Department programs and facilities without regard to 

race, color, national origin, disability, sex or age. If you believe that you have 

been discriminated against in any program, activity or facility, please write:  

Compliance Officer; Virginia Department of Game and Inland Fisheries; 4010 

West Broad Street; P.O. Box 11104; Richmond, Virginia 23230-1104.

Brochure design by the Virginia Office of Graphic Communications, DGS

Virginia Department of Game and Inland Fisheries

www.dgif.virginia.gov/vbwt

1-866-721-6911

Statewide Trail Guide 

www.dgif.virginia.gov/vbwt

To order click on the picture 

of the Trail Guide or call 

1-866-721-6911
Go to www.dgif.virginia.go/vbwt to print off a detailed map of 

any of the Virginia Birding and Wildlife Trail Loops.  Here you 

will find detailed descriptions of each site, links to associated 

tourism resources, and the ability to map your own trip on Trail!!  

Road signs are located statewide to assist you on your travels.

The Virginia Birding and Wildlife Trail is possible only 

because of great partners like:

	 •	 Virgin
ia Tourism Corporation

	 •	 Virgin
ia Department of Transportation

	 •	 Virgin
ia Department of Environmental  

 

 Quality’s Coastal Zone Management Program

	 •	 Hundr
eds of local communities and tourism   

 offices across Virginia www.dgif.virginia.gov/vbwt

“I know my home plot, but I don’t know 

the out-of-the-way places for the rest of 

the state. If we’re going somewhere, we 

adjust our route to encompass more of the 

trail – and we know other people who do 

the same thing.” -Thelma Dalmas 

Lynchburg Bird Club Member
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VISIT THE COMMONWEALTH.

 The best way to see Virginia is with the help 
of a Virginia Birding and Wildlife Trail Guide. 
Visit the website (www.dgif.virginia.gov/vbwt) 
to print off any or all of the 65 scenic loops 
meandering through every corner of the 
Commonwealth. Or call 1-866-721-6911, to 
purchase the comprehensive guidebook 
featuring all of the sites statewide.
 Both the website and the guidebook provide 
a detailed description of the trail loops and sites, 
maps, driving directions and information about 
the wildlife you’ll see. Each site description 
includes history, special features and possible 
side trips. Virginia covers 43,000 square miles, 
so no matter which trail you take, you’re sure to 
encounter a wide variety of birds and butterflies, 
wildflowers and wildlife. Along the way you will 
also experience the long history and diverse 
cultures that have made Virginia what it is today!

“The birding and wildlife trail has helped 
us get a lot of inner-city kids outdoors. 
Once you get  the kids out there, they just 
love being nature detectives.”

-Mary Arginteanu
Richmond Nature Coalition Member

The Department of Game and Inland Fisheries shall afford to all persons 
an equal access to Department programs and facilities without regard to 
race, color, national origin, disability, sex or age. If you believe that you have 
been discriminated against in any program, activity or facility, please write:  
Compliance Officer; Virginia Department of Game and Inland Fisheries; 4010 
West Broad Street; P.O. Box 11104; Richmond, Virginia 23230-1104.
Brochure design by the Virginia Office of Graphic Communications, DGS

Virginia Department of Game and Inland Fisheries

www.dgif.virginia.gov/vbwt

1-866-721-6911

Statewide Trail Guide 
www.dgif.virginia.gov/vbwt
To order click on the picture 
of the Trail Guide or call 
1-866-721-6911

Go to www.dgif.virginia.go/vbwt to print off a detailed map of 
any of the Virginia Birding and Wildlife Trail Loops.  Here you 
will find detailed descriptions of each site, links to associated 
tourism resources, and the ability to map your own trip on Trail!!  
Road signs are located statewide to assist you on your travels.

The Virginia Birding and Wildlife Trail is possible only 
because of great partners like:
	 •	 Virginia Tourism Corporation
	 •	 Virginia Department of Transportation
	 •	 Virginia Department of Environmental   

 Quality’s Coastal Zone Management Program
	 •	 Hundreds of local communities and tourism   

 offices across Virginia

www.dgif.virginia.gov/vbwt

“I know my home plot, but I don’t know 
the out-of-the-way places for the rest of 
the state. If we’re going somewhere, we 
adjust our route to encompass more of the 
trail – and we know other people who do 
the same thing.”

-Thelma Dalmas 
Lynchburg Bird Club Member

Customer: Department of Game and Inland Fisheries

Project: Virginia Birding and Wildlife Trail Tourism Brochure

Purpose: To encourage visitors to go to the DGIF website to print 
off a detailed map of any of the Virginia Birding and Wildlife Trail 
Loops from the Statewide Trail Guide where they will find descrip-
tions of each site, links to associated tourism resources, and the 
ability to map their own trip.
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Ways 
to 

Help 
Virginia’s 

Environment

Virginia Department of Environmental Quality

Food, Home, Transportation, Purchasing, and Community Choices

Ways 
to 

Help 
Virginia’s 

Environment

FOOD CHOICES 
What you eat and where it comes from has a 
significant impact on natural resources and 
Virginia’s economy. 

HOME CHOICES
Where you live and what type of home you live 
in can have far reaching impacts on your lifestyle 
and Virginia’s environment.

TRANSPORTATION CHOICES
What you drive and how far you commute affects 
the air you breathe.

PURCHASING CHOICES
What you purchase and how long you use it 
directly impacts Virginia’s landfills and space 
needed for waste. 

COMMUNITY CHOICES
How you get involved in your community and local 
decision making can help preserve and protect 
Virginia’s natural resources. 

1

2

3

4

5

Customer: Department of Environmental Quality

Project: 5 Ways to Help Virginia's Environment

Products: Fact sheet and banner stand

Purpose: To educate and encourage daily living 
choices that directly affect the air you breathe, the 
water you drink and the natural areas you enjoy.
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Customer: Piedmont Virginia Community College

Project: Comprehensive Brand Identity

Products: Logo and tagline, website, letterhead, 
calendar, press release and PowerPoint templates

Purpose: To create greater awareness and recogni-
tion of PVCC's educational opportunities through 
a comprehensive marketing initiative that includes  
a consistent visual identity and message.
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Customer: Dabney S. Lancaster Community 
College

Project: Continuing Education and Workforce 
Services brochure

Purpose: To promote training programs to local 
businesses and employees  by encouraging 
enrollment into programs that help strengthen 
the skills of the local workforce.
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Customer: Richmond Redevelopment and Housing Authority

Project: iACT Core Values Identity

Products: Logo, poster, pocket card, button, t-shirt, stickers, 
framed foyer art and PowerPoint template

Purpose: To promote the core values through a consistent 
message and visual identity
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IACT_Poster_36x241Final.pdf   1   11/2/10   2:20 PM
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Hampton Roads Convention Center
Full Conference - November 14 - 16
One Day Conference - November 15
Supplier Expo - November 15

Virginia’s largest event for state and local procurement professionals and supplier partners.

Department of General Services

http://dps.dgs.virginia.gov/forum2011

Welcome and Keynote 

 
Presented by 

 Virginia Department  
of General Services 

Customer: Department of General Services

Project: Division of Purchases and Supply  
Procurement Forum

Products: logo, announcement poster, agenda 
cover and PowerPoint template

Purpose: To promote attendance and registration 
as well as provide a thematic visual identity for the 
annual conference.
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2010 n 2011

Virginia’s Community Colleges
ANNUAL REPORT YEAR TWO

Mountain Empire Community College
Shirley Owens
Model of success has a can-do attitude

Many students face challenges that create barriers to being a 
typical college student. However, students at MECC who enroll with 
General Education Diplomas (GEDs) often become models of success 
after initial setbacks. Shirley Owens, 49, is a prime example. 

Married at 17, Owens had her fi rst child at 18, and her second at 28. 
Though she relished her role as a mother, as her children matured, 
she made the decision to continue her education. It was not until 
2004 that she received her GED and began to pursue her career goal 
to be a respiratory therapist. 

At Mountain Empire, she has maintained a 4.0 GPA and is a 
proud member of Phi Theta Kappa (PTK), the community college 
international honor society. “If I can do it, anyone can,” says Owens 
as encouragement to others who may be hesitant about obtaining 
their GED and returning to college.

“Everything has been a very good experience,” she says about 
continuing her education 30 years after she left high school.

Mountain Empire Community College maintains an excellent 
working relationship with the regional adult education programs 
to encourage the graduates of these programs to continue their 
education.

“If I can do it, anyone can.”

4

ACCESS Increase the number of individuals who are educated and trained by 
Virginia’s Community Colleges by 50,000 to an annual total of 423,000, 
with emphasis on increasing the number from underserved populations 
by at least 25,000 individuals.

Achieve 2015 Goal

� e call for more college graduates is growing louder from 
policymakers, including President Barack Obama and Governor Bob 
McDonnell.  Virginia’s Community Colleges will play a leading role 
in the e� ort to increase the number of Virginia college graduates by 
100,000 over the next 15 years. Doing so requires that our community 
colleges serve more students, especially those who are � rst time college 
students and those who come from families with little or no college 
experience.

Thanks to the Produced in VIRGINIA program of the University of 
Virginia, Benjamin Stokes, Jr., is able to pursue an engineering degree 
right in his own community.

The 20-year-old enrolled at Danville Community College in fall 
2008 with the intention of taking general education courses and 
then transferring to a four-year college. However, by his second 
semester at DCC, Stokes decided to pursue a major in the mechanical 
engineering fi eld. He received his associate of science degree 
in engineering in May 2011 and has transferred to the University 
of Virginia where he is now seeking a baccalaureate degree in 
mechatronics.

“I eventually want to have a career in mechanical engineering 
because I feel that I will have more career options as I get closer to 
obtaining my bachelor’s degree,” says Stokes, a fi rst-generation 
college student.

While maintaining a busy class schedule and earning academic 
honors, he continues to work as a tutor at DCC, sharing his knowledge 
of mathematics and engineering. He also served as an intern at Essel 
Propack, where he is learning about the engineering fi eld. Stokes 
admits that by enrolling in this program he is able to live at home and 
lessen the fi nancial burden for his family.

“DCC is close to home. There is no need to pay room and board 
or look for an apartment when one has supporting parents like I 
do,” Stokes says, noting that he also received a scholarship through 
the National Science Foundation (NSF) Scholarship for Engineering 
program, which supports scholarships for academically talented and 
fi nancially needy students.

The Produced in VIRGINIA program is for students who are 
interested in pursuing an engineering degree locally. They can begin 
their studies at DCC by taking the fi rst two years of required classes 
in general education, science, mathematics and basic engineering 
before moving on to the UVA portion of the program. A student can 
complete the entire program by either staying in his or her hometown 
or pursuing the UVA portion of the program on the Charlottesville 
campus. 

Benjamin Stokes, Jr. 
First generation student fi nds engineering opportunities in his own back yard

“DCC is close to home.”

YEAR TWO

5

Danville Community College

ACCESS

Customer: Virginia Community College 
System

Project: Annual Report

Purpose: To summarize the Achieve 2015  
goals and document results as well as 
highlight VCCS  students success.

Award: Public Relations Society of 
America (PRSA) Capital Award of Merit 
in the Annual Report category.
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Emergency and breakdown services  
available 24/7

•	 One	call	assistance,	toll	free

•	 Drivers	speak	with	a	VMCC	rep	until	help	
arrives

•	 Towing	provided	both	in	and	out	of	state

Accident reporting

•	 Administrative	duties	related	to	accident	
reporting provided at no extra cost

•	 Ensure	driver	safety	and	reduce	adminis-
trative hours

Providing detailed Fleet information

•	 Vehicle	repair	histories	

•	 Maintenance	cost/vehicle

•	 Operating	cost/vehicle	and	total	miles	 
driven, with Voyager fuel card

•	 Repair	reason,	frequency	reporting

•	Work	order	details

Customized and “At a Glance”

•	 Summarized	vehicle	data	for	your	planning	
and budgeting 

•	 Available	quarterly,	annually	and	upon	 
request	reporting

Drivers call one toll-free number for all  
vehicle issues

•	 Drivers	speak	with	experienced	VMCC	staff.

•	 Drivers	are	responsible	for	vehicle	drop	off	
and	pick	up	only.		

•	 Drivers	do	not	authorize	repairs	or	pay	 
invoices. 

•	 Drivers	receive	emails	to	schedule	oil	changes	
and state inspections

VMCC coordinates general repairs, accident 
repairs and preventive maintenance

•	 Reviews	vehicle	repair	history	and	advises	to	
repair	or	remarket

•	 Schedules	necessary	repairs	at	approved	
shops	within	a	statewide	network

•	 Monitors	repair	progress	to	reduce	vehicle	
downtime 

•	 Utilizes	fleet	discounts,	negotiates	costs	and	
performs	quality	control	on	invoices

Reports Repairs    Roadside Assistance

Office of Fleet Management
www.dgs.virginia.gov/fleet

(804) 367-4962

Vehicle Management 

Control Center 

(VMCC Program)

Office of Fleet Management Services

OFMS Department of General Services

Frequently Asked Questions:

Q. What is the Vehicle Management Control 

Center/VMCC Program?

A.  The VMCC Program offers fleet manage-

ment reports and coordinates repairs, 

preventive maintenance and roadside  

assistance for participating agency-owned 

and locality vehicles. It is located at the 

DGS/Office of Fleet Management Services 

and is responsible for the cost-effective 

maintenance management of over 4,000 

state-owned vehicles. 

Q. What does the Program cost and how are 

repair bills paid?

A.  The fee is $10/month/vehicle. This fee 

includes stewardship over necessary re-

pairs at negotiated costs, fleet management 

reports and access to roadside assistance 

24/7, everyday.  All repair bills are paid 

by the VMCC. The participating entity will 

receive one invoice each month that will 

list the activity for each vehicle, including 

repairs, oil changes and state inspections, 

plus the $10 fee.  

Q. How do we enroll vehicles in the VMCC 

Program?

A.  Enrollment is through the DGS/OFMS. 

 For additional information, including enroll-

ment forms, please contact the Business 

Development Coordinator at (804) 367-4962. www.dgs.virginia.gov/fleet

Office of Fleet Management

Department of General Services

2400 W. Leigh Street

Richmond VA 23220

804-367-4962

Office of Fleet Management

Department of General Services

Customer: Department of General Services 
Office of Fleet Management Services

Products: Vehicle Management Control Center (VMCC) 
and Motor Fuel Program Brochures 

Purpose: To encourage managers of government fleet 
operations to partner with DGS to save time and money 
by streamlining services.

Stretching the Bulk Fuel Budget

With this option, the vendor pays the up front 
cost of a bulk fuel delivery to a consigned  
storage tank. The government entity pays for 
the fuel, on a transaction basis, as it is pumped 
from the consigned tank into the vehicle.

Increase Budget Flexibility – Pay for fuel as 
you use it, so money is not left in the ground.

Reduce Accounting Tasks – Save administra-
tive hours because the vendor provides all 
accounting services, including billing other 
agencies and/or localities that fuel from the 
same consigned tank.

Leverage the State’s Buying Power – All  
product pricing is OPIS-based, audited by 
DGS/OFMS and posted daily to the website; 
www.dgs.virginia.gov/fleet

Rely on Vendor Support – Supply, equipment 
and accounting expertise from a dedicated 
staff.

Achieving Group Buying Power

Bulk fuel is gasoline or diesel that is delivered 
to above ground or underground storage 
tanks by transport or tank wagon trucks.

Ease of Ordering – Call a toll-free number to 
place your order.

Streamlined Procurement – You work with one 
company for ordering, delivery and Invoicing.

Fast Service – Deliveries during normal 
business hours, usually within 24 hours.                        
Automatic delivery is a no-cost option.   

Accountability -  All product pricing is OPIS-
based, audited and posted daily to the DGS/
OFMS website; www.dgs.virginia.gov/fleet. 

Providing Flexibility and Savings 

The Voyager Fuel Card can be used at over 90% 
of retail fueling locations statewide and out of 
state. You pay the state-contracted, regional 
price for fuel (not retail) on the day it is pumped. 

Eliminate Tax Rebate Reports - Federal excise 
and Virginia state taxes are taken off at the 
transaction level.

Convenient Fill Ups - Save time and money by 
fueling at the most convenient location for you.

Manage your Account Online – Easily add and 
delete cards and drivers. Use online tools to 
control excess spending and eliminate theft  
and fraud.

Driver Accountability – Transaction monitoring 
in real time. Authorization controls and  
purchase alerts provide account oversight.

Online Reports – Customize by site, vehicle, 
card, driver name and date. 
 

Bulk Fuel Fuel Card    Consignment Fuel

Office of Fleet Management
www.dgs.virginia.gov/fleet
804-367-6962

The State Motor Fuel            Program
Office of Fleet Management Services

OFMS Department of General Services

Call today to learn how you can save with 
the Virginia Motor Fuel Program.

804-367-4962

www.dgs.virginia.gov/fleet

Office of Fleet ManagementDepartment of General Services2400 W. Leigh StreetRichmond VA 23220

804-367-4962

Office of Fleet ManagementDepartment of General Services
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Customer: Office of the Attorney General

Project: Virginia Rules Program Branding

Products: Visual identity, instructors kit, student 
handouts and website development

Purpose: The purpose of Virginia Rules is to educate 
young Virginians about Virginia laws and help them 
develop skills needed to make sound decisions, to 
avoid breaking laws, and to become active citizens 
of their schools and communities.

Introduction to Laws

OFFICE OF THE ATTORNEY GENERAL 1

Virginia RULES
Teens Learn & Live the Law

What is Virginia Rules?

Virginia Rules is about the rules we live by in Virginia. Designed especially for teens, Virginia 
Rules provides information about the laws in Virginia with particular emphasis on how they 
apply to teens in their day-to-day lives.

Why do teens need to know about laws?

As citizens, laws are rules we live by. Not knowing about laws is like trying to play a game or 
a sport without knowing the rules. It would be difficult to win the game – or even be a good 
player – without knowing the rules. Knowing about the laws is especially important because our 
society is based on the “rule of law.”

What does “rule of law” mean?

“Rule of law” means everyone must respect and obey the law. Laws reflect what a society thinks 
is right or wrong. We expect the legal system that our society has established to protect basic 
rights, promote order, and punish wrongdoing. An important feature of the “rule of law” is that 
rules apply to everyone.

Where do laws come from?

Laws come from several different sources.

“Constitutional law” comes from the United States Constitution and the Virginia Constitution 
that establish the structure of our federal and state governments.

Laws are also enacted by Congress and by the Virginia General Assembly. These laws, enacted 
by legislative bodies, are called “statutes” and are the primary source of laws in the United 
States.

Courts have an important role in interpreting laws when there are disputes. The principles and 
rules of law that courts set forth when they interpret the law establish what is referred to as 
“case law.”

At the local level, your city council or county board of supervisors can enact rules that are 
referred to as city or county “ordinances.”

Virginia RULES
 

Teens Learn & Live the Law

OFF ICE  OF  THE  ATTORNEY GENERAL

www.virginiarules.org 

I N S T R U C T O R ’ S  K I T
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Southern Chorus Frog / Pseudacris nigrita = (False locust – blackened)

Length (SVL): 0.75 to 1.25 inches

Identification: A small, light tan or gray frog 
with small toe pads and a dark brown stripe 
extending from the snout down each side. 
A white line runs along the lip. On the back 
are usually three rows of broken stripes or 
blotches. Belly is whitish. Although this 
species is primarily nocturnal, it occasionally 
is found during the daytime. Because the call 
and appearance are very similar, the Southern 
Chorus Frog is often misidentified as an 
Upland Chorus Frog. 

Habitat and Breeding: Typically found in wet or 
moist meadows, ponds, or sinkholes in or at 
the edge of pine woods. This species is also 
occasionally found in powerline corridors 
and logged areas. Breeding primarily occurs 
from late winter to early spring, occasionally 
into May. Around 150 eggs are deposited 
in small clusters attached to vegetation. 
Tadpoles metamorphose in 40-60 days.

Call: The call has been described as a cold or 
tired sounding Upland Chorus Frog, but the 
individual pulses of the trill of the Southern 
Chorus Frog can be counted.

Note: This species was first discovered in 
Virginia in 2003.
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True Toads and Other Frogs

American Toad 
© John White

Customer: Virginia Department of Game 
and Inland Fisheries

Project: A Guide to Frogs and Toads of 
Virginia

Purpose: A comprehensive guide about 
the wide variety of species including 
close-up photography, discription, habi-
tat, breeding and call.

A Guide to the  

Frogs and Toads 

of Virginia

Special Publication Number 3

Virginia Department of Game and Inland Fisheries
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4 Virginia Tobacco Indemnification and Community Revitalization Commission

MEGASITE

Blue Ridge Crossroads Economic Development Authority Wildwood Commerce Park - Site Development and Build-out $3,800,000
Danville-Pittsylvania Regional Industrial Facility Authority Berry Hill Mega Park $2,700,000
Greensville County Mid-Atlantic Advanced Manufacturing Center "MAMaC"

Property Acquisition & Pad Ready Development $6,593,073
Henry County Commonwealth Crossing Business Centre $5,000,000
Smyth County Smyth County Mega-Site Selection Study and Planning Project $130,500
Sussex County Route 626 (Beef Steak Road) Mega-Site Project $250,000
Virginia Economic Development Partnership MEI Site Planning Grant Program $5,000,000
Washington County Industrial Development Authority Oak Park Phase IV: Access Road, Utilities and Site Grading $1,526,490
Total Megasite (8) $25,000,063

RESEARCH AND DEVELOPMENT

Bland County Economic Development Authority Underground Mine Wireless Communication,
Tracking and Atmosphere Monitoring System $800,000

Campbell County Lawyers Road Energy $3,000,000
Danville, City of Solar Energy Powered Cognitive Air Vehicle $553,225
Danville, City of Engineered Biopharmaceuticals $2,988,309
Floyd County Economic Development Authority Project Porter: Advanced Nonwoven Filtration to Save Air, Energy and Lives $750,000
Floyd County Economic Development Authority Improving Health through Biomedical Innovations $700,000
Halifax County Industrial Development Authority Integrated Solar & Battery Storage Demonstration $5,000,000
Institute for Advanced Learning and Research Development of Renewable Energy R&D $5,000,000
Region 2000 Research Institute CAER - B&W mPower Integrated System Test Program - Phase II $5,000,000
Region 2000 Research Institute CAER - Nuclear Power Plant Control Room Simulator $935,641
Southwest Virginia Higher Education Center Foundation Compressed Natural Gas Tank Research & Development $521,500
Southwest Virginia Higher Education Center Foundation Biochemical Conversion of Wood and Other Lignin-Containing Biomass

to Cellulosic Ethanol and Very High Value Biochemicals and Biomaterials $2,579,774
Southwest Virginia Higher Education Center Foundation Development and Demonstration of AdvanSorb LFG(TM) Landfill Gas

Upgrading Technology $1,529,863
University of Virginia Partnership for Design and Manufacture of Affordable, Energy Efficient

Housing Systems $2,445,000
Virginia Tech Foundation, Inc. Acquisition of Equipment/Facilities for the National Tire Research Center $5,000,000
Total Research and Development (15) $36,803,312

Organization Project Description Grant Amount

Economic Revitalization Grant Awards

Southwest Economic
Development

$7.5

TROF
$19.5

Special
Projects
$13.6

Education
$9.7

R&D
$36.8

Agribusiness
$3.1

Southside Economic
Development

$20.7

Reserve
$6.7

Megasite
$25.0

Fiscal Year 2011 Grant Awards
(in $ millions)

Chairman Terry Kilgore greets the audience celebrating the announcement of
King College’s School of Medicine site in Abingdon, which will be funded by a
$25 million matching grant awarded from Southwest Economic Development
funds in late 2009.

5Annual Report Fiscal Year 2011

Organization Project Description Grant Amount

RESERVE

Abingdon, Town of Abingdon Arts Small Business Incubator $12,500
Appomattox County Concord-to-Appomattox Water Line $394,446
The Crooked Road, Virginia's Heritage Music Trail Southwest Virginia Traditional Music Educational Plan:

Train the Trainer and Community College Components $30,000
Future of the Piedmont Foundation Southern Virginia Regional Alliance $200,000
Halifax County Service Authority Wastewater System Improvement Project $396,000
High Knob Tower Enhancement Corporation High Knob Tower Project $70,000
Konnarock Retreat House Konnarock Retreat House Construction & Development $20,000
A.L. Philpott Manufacturing Extension Partnership Innovative Growth Services for Southwest and Southside VA $500,000
Round the Mountain:
Southwest Virginia's Artisan Network Round the Mountain Education Coordinator $56,500
South Central Area Health Education Center The South Central School of Practical Nursing $25,000
Southern Virginia Higher Education Center Workforce Training for Nurses at the CNE $545,000
SWVA Cultural Heritage Commission Inviting the World to Southwest Virginia - Creative Economy Development

Initiative for the Southwest Virginia Cultural Heritage Project $500,000
University of Virginia's College at Wise Southwest Virginia Dental School Strategic Blueprint $325,000
Virginia Intermont College Providing Access and Improving Knowledge for

Regional Revitalization and Global Competitiveness $1,385,431
Wytheville Community College Green Manufacturing Initiative for SW Virginia $50,000
Total Unannounced Projects $2,143,197

Total Reserve (19) $6,653,074

SOUTHSIDE ECONOMIC DEVELOPMENT

Appomattox County Concord-to-Appomattox Water Line $37,391
Brunswick County Brunswick Byways Visitors Center $458,375
Brunswick County Industrial Development Authority US Route 1/I-85 Corridor Industrial Development

Utility Improvements and Expansion (Water and Wastewater) $900,000
Campbell County Seneca Commerce Park Public Sewer System, Phase II, Pump Station $292,549
Charlotte County Heartland Park Electricity Engineering Study $270,000
Charlotte County Appomattox River Manufacturing Expansion Project $100,000
Chatham, Town of Chatham Water Treatment Plant Improvements $489,872
Cumberland Industrial Development Authority Cumberland Business/Industrial Park - Wetland Permitting and Water Supply Plan $87,673
Danville, City of Center for Applied High Performance Computing $1,600,000
Danville, City of Center for Applied High Performance Computing $1,400,000
Ellis Acres Memorial Park, Inc. Buckingham Training School Shop Building

(Community Building) Outside Restrooms Restoration $35,308
Franklin County Office of Tourism Lake Effects - A family film about and to be filmed at Smith Mountain Lake $25,000
Greensville County Southside Virginia Education Center - Phase III $128,595
Gretna, Town of Piedmont BioProducts Gretna Bioenergy Process Optimization $490,000
Halifax County Department of Tourism South Boston - Halifax County Visitor’s Center $498,000
Halifax County Industrial Development Authority Industrial Building Needs for Halifax County $2,790,000
Halifax County Industrial Development Authority Center for Coatings Application Research and Education (C-CARE) $1,052,158
Halifax County Service Authority Wastewater System Improvement Project $244,000
Keysville, Town of Drinking Water System Improvements $100,000
Lawrenceville, Town of Lawrenceville Water/Wastewater Improvement Project $72,000
Lunenburg County Equipment for Project Safety $630,000
Mecklenburg County Route 92 Water Improvement Project $400,482
Mid-Atlantic Broadband Cooperative, Inc. Southern Virginia Broadband Expansion $2,500,000
Pittsylvania County Berry Hill Regional Mega Park - Phase III -

Environmental Review and Permitting $886,950
Pittsylvania County Berry Hill Regional Mega Park -

Water Infrastructure Engineering and Right-of-Way Acquisition $1,192,500

Economic Revitalization Grant Awards

ANNUAL REPORTFISCAL YEAR 2011

VIRGINIA TOBACCOIndemnification andCommunity RevitalizationCOMMISSION
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Customer: Virginia Tobacco Indemnification 
and Community Revitalization Commission

Project: Annual Report

Purpose: Financial report to stakeholders, part-
ners and legislators about the commission's 
grant awards that promote economic revitaliza-
tion in the Commonwealth’s tobacco region.
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Customer: Virginia Board for People with 
Disabilities

Project: Benchmark brochure

Purpose: To serve as a tool for policy makers 
as they consider the impact upon Virginians 
with disabilities when developing, writing, 
and implementing state policies, regulations, 
laws, and funding priorities. 
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The Assistive Technology Loan Fund Authority is 

not an ordinary loan program. The interest rate 

is well below a typical market rate. Loans are 

available with no down payment and longer terms 

which reduces the monthly payment. This makes 

adaptive equipment a real, affordable possibility. 

Telework loans are also available for Virginians 

with disabilities that have or want to start a home 

based business, and need funding for equipment, 

supplies, or inventory.

Assistive technology is often specialized and 

customized to the needs of the individual. The 

Assistive Technology Loan Fund Authority  

can assist in directing consumers to skilled  

advisors and providers to help determine the 

right device. Examples of the broad range  

of adaptive equipment and services that can  

be considered include:

u Modified Vehicles and Vehicle Modifications 

u Wheelchairs/motorized scooters

u Hearing and Vision Aids

u Augmentative Communication Devices

u Home Modifications and Ramps

u Recreational Equipment 
  (must be directly related to the disability)

u Prosthetics and Orthotics

The Assistive Technology Loan Fund Authority, 

established by the Virginia General Assembly in 

1995, provides a unique funding alternative for 

many people who have no other options. Since 

the program began, more than $16 million has 

been loaned to individuals across Virginia. The 

real life benefits of this affordable financing alter-

native include greater independence, productivity, 

and community participation.

Possibilities Freedom

Benefits

“Without having the van and being 

able to take her power chair with her, 

Ava was a passive observer in her 

own life. She is no longer confined to 

the street that she lives on. Instead, 

she can go everywhere, is very  

independent and is a lot happier.”
— Ava’s father

Call toll-free: 1-866-835-5976
www.atlfa.org

Who is eligible?  

Any Virginia resident with a disability, or a caregiver 

of a person of any age with a disability can apply for 

a low interest loan to purchase assistive technology. 

To receive a loan you must be determined  

credit worthy by our loan review criteria.  

How much can I borrow?

There is no minimum amount. Individuals can borrow 

up to $30,000 and beyond with exceptions. 

ATLFA will consider individuals with no credit history 

or weak credit. Special consideration is given to 

disability and medically related credit issues.

How do I apply?

Contact the ATLFA for an application or visit the  

website. For assistance in completing an application, 

contact the Center for Independent Living in your 

area at the website www.vadrs.org/cbs/cilslisting.htm.

Call toll-free at 1-866-835-5976

and find more informaiton at

www.atlfa.org

Printed with Federal Funds.

Design by the Office of Graphic Communications, 
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Questions

Providing Help for 

A Better Tomorrow

The Assistive Technology Loan Fund 

Authority (ATLFA), a Commonwealth 

of Virginia State Authority, was created 

with public funds to help Virginians  

with disabilities obtain assistive  

technology, home modifications, or  

telework business equipment through 

low interest loans.

  The mission of the ATLFA is to  

promote alternative funding resources 

for Virginians with disabilities to acquire 

assistive technology that can enhance 

their independence and improve  

their quality of life.  

  ATLFA offers creative and flexible 

services to open doors for individuals 

who might not otherwise be eligible  

for borrowing. It was created by individu-

als with disabilities and is overseen by a 

consumer majority Board of Directors.

Customer: Assistive Technology Loan Fund Authority

Project: Marketing materials

Products: New brand: logo, tagline, brochure, tabletop 
display

Purpose: To inform people with disabilities and their  
family or care providers about the low interest loans 
available for assistive technology.

Providing Help for 
A Better Tomorrow

Our affordable loans for people with disabilities 

offer real life benefits for greater independence, 

productivity, and community participation.

If you are a resident of Virginia with a disability or 

a caregiver of a person of any age with a disability 

and are creditworthy, you can apply for a low  

interest loan to purchase assistive technology.

To find out if you qualify and to obtain an application, 
call toll free at 1-866-835-5976  

or visit our website at www.atlfa.org

www.atlfa.org
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Main Campus
P.O. Box 1000

1000 Dabney Drive

Clifton Forge, VA 24422-1000

540-863-2800

Toll-Free 877-73DSLCC

FAX: 540-863-2915

Directions:
From the east: I-64, Exit 24, 

turn right onto campus

From the west: I-64, Exit 24, 

turn left and drive straight ahead onto campus

Rockbridge Regional Center

35 Vista Links Drive

Buena Vista, VA 24416

540-261-1211

FAX: 540-261-1352

Directions:
I-81, Exit 188A, east on US60 for 2.5 miles, 

turn right onto Vista Links Drive

Dabney S. Lancaster Community College

Design by the Office of Graphic Communications 

Virginia Department of General Services

The College at a Glance

Founded 1962 (as a division of the Virginia 

Polytechnic Institute and State  

University)

Accreditation By the Commission on Colleges of 

the Southern Association of Colleg-

es and Schools (to award Associate 

of Arts and Sciences and Associate 

of Applied Science degrees)

Service area Alleghany, Bath, Botetourt and 

Rockbridge counties and the cities 

of  Buena Vista, Covington, and 

Lexington

Locations Main campus, near Clifton Forge

 
 

Rockbridge Regional Center, in 

Buena Vista

 
 

Greenfield Education and Training 

Center, in Botetourt County

Enrollment  2,700 students

Student/ 10/1 

faculty ratio 

Financial aid  Over $2,000,000 

 
awarded yearly

www.dslcc.edu
Dabney S. Lancaster Community College declares and affirms a policy of 

equal educational opportunity and nondiscrimination in the administering 

of all educational programs and supporting services and does not discrimi-

nate on the basis of race, color, religion, national origin, political affiliation, 

gender, age, handicap or other non-merit factors.  DSLCC is committed to 

ensuring equal treatment and equal access to its educational programs and 

facilities by all students.

www.dslcc.edu

DSLCC in the Spotlight

* Included on the 2009 Center for Digital Education 

list of the nation’s top colleges providing  “exception-

al technology support to students and educators”

* Recognized by the Society of American Foresters 

for its Forest Management Technology Associate of 

Applied Science degree

* Certified by the National League for Nursing 

Accrediting Commission for its Associate of

 Applied Science degree in Nursing

* Rated by “GI Jobs” in the top 15% of all colleges 

nationwide for veterans seeking higher education 

after completing their terms of service

* Commended for the beauty of its main campus in 

recent reaccreditation report from the Commission 

on Colleges of the Southern  Association of Colleges 

and Schools

DSLCC
It’s All About Where You’re Going!

Customer: Dabney S. Lancaster Community College

Project: Viewbook

Purpose: To showcase the benefits of attending 
DSLCC as the areas most affordable option for a 
wide variety of educational opportunities.

On to a four-year college
You can complete the first two years of a bachelor’s 
degree at DSLCC, and then transfer to earn your degree 
from a four-year college or university. Over 35 public 
and private schools guarantee admission to qualified 
DSLCC graduates.

Into the workforce
You can prepare for full-time employment after com-
pleting one of DSLCC’s many occupational and techni-
cal programs. Over 45 programs at the career studies, 
certificate and associate degree level pave the way for a 
good job.

   College Life

Housing 
Students are responsible for finding their own accom-
modations, although the College helps by posting infor-
mation about nearby rental properties. Some rooms and 
apartments are available at reduced student rates for 
short-term stays or semester rentals. 

Activities
Student clubs and organizations provide opportunities 
for service and leadership, while an active Student 
Senate promotes communication with the administra-
tion and faculty. DSLCC offers numerous multicultural 
and social events, sports tournaments, picnics and 
talent shows every year.

Support 
Students can take advantage of learning strategy assis-
tance, as well as tutoring, advising, mentoring and career 
services offered in The Achievement Center.

Technology
DSLCC uses technology to enhance instruction and 
facilitate learning. Recent infrastructure upgrades also 
expand access to educational opportunities through 
distance learning.

Community Involvement
DSLCC encourages students to become contributing 
members of the community and to develop skills that 
support civic and social responsibility. Numerous com-
munity projects and initiatives have achieved success 
with assistance from student, faculty and staff volunteers.   

  Resources for High School 
  Students

Dual Enrollment
DSLCC allows high school students to experience 
college-level courses before they graduate. Students 
can earn dual credit, explore possible majors, and 
save tuition when they later attend college.

Tech Prep/Career Coach Program
DSLCC helps students select college programs 
focused on high-wage, high-demand fields. This 
career guidance provides a seamless transition from 
high school to college, and it also links students to 
promising employment opportunities with local 
businesses.

Educational Talent Search
DSLCC assists students from disadvantaged 
backgrounds who have the potential to succeed 
in college. We guide them through admission and 
financial aid applications and help them choose an 
appropriate major.

Jackson River Governor’s School
DSLCC hosts a special school where high-achieving 
students can enroll in challenging, college-level 
math, science and technology courses. At JRGS, 
students can experience learning opportunities not 
generally available in high school.

  Admission to DSLCC

Process
To become a student at DSLCC, complete an Applica-
tion for Admission and request transcripts from high 
schools or other colleges you have attended. Then call 
to schedule a placement test, or send your scores to 
DSLCC from other testing services. 

Financial Aid and Scholarships
Students are encouraged to apply for financial assis-
tance. Programs are funded by the College and also by 
the federal government, Commonwealth of Virginia, 
and various organizations, clubs, businesses and even 
private citizens.

Campus Tours
Dabney S. Lancaster welcomes visitors who want to tour 
the main campus and the Rockbridge Regional Center. 
Appointments are recommended. 

Whether you have a single, clearly-defined goal or simply want to explore 
your options, Dabney S. Lancaster is committed to your success. We are 
the area’s most accessible, affordable community college. Start here, and 
you can go anywhere.

To a higher level job
You can gain or develop specific career skills through 
DSLCC Continuing Education and Workforce Services 
Division classes. This customized training is designed to 
the specifications of local employers, organizations and 
government. Classes are offered on the main campus, 
at the Rockbridge Regional Center, and at other sites 
requested by local businesses.

Towards a well-rounded education
You can meet specific learning needs, gain new skills 
or pursue a special interest. The DSLCC Continuing 
Education and Workforce Services Division offers a 
wide range of non-credit seminars and activities for your 
personal enrichment.

Start Here

As a comprehensive community college, DSLCC 
offers programs and courses of instruction through the 
associate degree level. Offerings include occupational 
and technical areas, college transfer programs, general 
education, continuing education, workforce develop-
ment, and non-credit special interest classes.  Visit 
www.dslcc.edu and click on Programs of Study for a 
current listing. 

Call today to schedule a tour,
or to find information on housing or transfer 
opportunities.

Visit www.dslcc.edu
 
Call 540/863-2820 
Student Services/ Admissions 

540/261-1211 
Rockbridge Regional Center

540/863-2899 
Continuing Education and Workforce Services

DSLCC
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Dirty hands are just 
as bad as dirty gloves. 
Wash hands often.

Design by the Office of Graphic Communications, Virginia Department of General Services

Wash Hands Put on New Gloves

Food Handling Coughing / Sneezing

Remove Dirty, Torn or Cut Gloves

Food Safety and 
Glove Use

Food Safety
Task Force

Knowledge is the Key to Food Safety... 
Pass it on!

Since contaminated gloves 
can carry as many germs 
as bare hands, proper 
glove use is essential!

For more information visit 
http://virginiafoodsafetytaskforce.org

Throw in Trash

Touching Non Food Prep Surfaces

Customer: The Virginia Food Safety Task Force

Project: Food Service Area Poster and Training Flyer

Purpose: To educate and inform food service work-
ers about the correct use of disposable gloves by 
using simple iconic graphics to diagram the steps to 
apply, possible contamination and proper disposal. 

For display in kitchens, break rooms and restrooms.

Translated to Spanish and Chinese.

Design by the Office of Graphic Communications, Virginia Department of General Services

Food SafetyTask ForceKnowledge is the Key to Food Safety... 
Pass it on!

Dirty hands are just as bad as dirty gloves. 
Wash hands often.

Food Safety and Glove Use

Since contaminated gloves 
can carry as many germs 

as bare hands, proper glove 
use is essential!

For more information visit 
http://virginiafoodsafetytaskforce.org

Wash Hands

Put on New Gloves

Food Handling

Coughing / Sneezing

Remove Dirty, Torn or Cut Gloves

Throw in Trash

Touching Non Food Prep Surfaces
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BUILDING VIBRANT COMMUNITIES

DONATE YOUR BODY. 
LIVE ON THROUGH SCIENCE.

Virginia State Anatomical Program
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